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A GLOBAL SUPERPOWER 


DELIVERING THE CONTENT FANS SEEK ON THE PLATFORMS THAT MATTER MOST 


543M 


15K+ 


$390M 


6+ 


ICONIC CHARACTERS AVERAGE # OF 
ee aves sox wis 
CSE NE eh TRANSCEND GENRES, PERDCELM, ANNUALLY 
‘AND CAPTIVATE testa + H0 MA) 
AUDIENCES. 
—, — 
a. 


i Aisigi®’ 2) 
220M+ FeO ~$6B 20+ 40+ INJUSTICE2 
SOCIAL MEDIA d vy AVG. ANNUAL TV SERIES VIDEO GAME OCLEGENDS 
FOLLOWERS CONSUMER TITLE: (EHERDES.VILLATNS 
SPEND oo 
[thie i 


#1 atts ea 


PUBLISH 


1000 


TITLES ANNUALLY 
across 60+ countries 


10 


PODCASTS IN 
DEVELOPMENT 


14 


THEME PARKS 
WORLDWIDE, 


aa 


A HERO FOR EVERY FAN AT EVERY STAGE 
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DIVERSE CHARACTERS & STORIES FOR A 
DIVERSE GLOBAL FANBASE 


Mita 


Bak &) 


Movlegoors 


ke 2 
AAPI Fans Gamers 


Worldwide Fanbase Cosplay Communities 


PROPRIETARY & CONFIDENTIAL | FOR PLANNING PURPOSES ONLY 


WELCOME TO THE DC MULTIVERSE 


ALL OF DC’S CHARACTERS ACROSS ALL MEDIA EXIST AT THE SAME TIME ACROSS DIFFERENT DIMENSIONS 
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MULTIVERSE 101 


DIVERSE CHARACTERS. MULTIPLE WORLDS. ENDLESS POSSIBILITIES. 


UNLOCKING THE MULTIVERSE 


THERE ARE MANY KNOWN 
EARTHS, EACH IN THEIR OWN 
UNIVERSE 


* Allows all fandomto embrace every 
different adaptation or incarnation of 
our characters across all of media as 
being the true versions of themselves 


Through this storytelling device that 
DC pioneered in 19614, every story that 
is, was, or will be is a part of the same 


* They're all legitimate, they’ re all 


authentic, they are all a part of 
canon, and they are all a part of the 


y : DC Multiverse 
DG MITES P i } WE, + June 2023's The Flash Theatrical 
This allows DC to create stories that WE ARE NOT ALONE id > oa telease will take the Multiverse to the 
reach the broadest assortment of fans . ats * The heroes who are vital to the hays ; 
: 5 1h | next level, introducing these concepts 
across all ages, stages, and locations * There are alternate realities and, Multiverseare characters likeThe _ 


Events take place that allow certain 
Earths-and contentto cross overwith | 
one another. 


p into the Speed ina time-spanning and charaeter- 
ae me pete spectaclethat includes two 


inside these alternate realities, we're eee clestiwiyio ee 
atmen played by Ben Affleck and” 


all more or less represented butin —— ~« Force/n order to tra 


slightly different ways. Z \ Earth.to ane tat, 3 Michael Keaton oe 7 


+ - a a a . 
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Bag UNE eee PORTFOLIO 


THE PENGUIN 
HBO MAX: 
MINISERIES. 


THE 
. SUIEIE 
SQUAD 


SpE SETS 


The future DC Multiverse content plan 
reflects a multi-year content 
commitment with more DC content 
than ever before with the most loved 
character franchises. 


This is an unprecedented number of 
films and series over the coming years 
and includes new content from the 
beloved DC Trinity of Batman, 
Superman, and Wonder Woman - as 
well as new content featuring both 
breakout characters from franchise 
families and new characters from the 
powerful DC catalog. 


The future of Super Heroes is bright - 
and it starts with DC in 2022. 


CORE FRANCHISE FOCUS: CONSUMER PRODUCTS 
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BATMAN IS THE 
ULTIMATE CRUSADER 


“St J 
AGAINST INJUSTICE. << 


HIS UNPARALLELED 
INTELLECT AND 
PHYSICAL ABILITIES 
PROVE SUPERPOWERS 
ARE NOT NEEDED TO 


BE A SUPER HERO THE MAN 
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_THE HERO THE ICON 
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MULTIPLATFORM DOMINANCE 


Aminy 
ye\| $5.5B+ 


CGAL) GLOBALBOX OFFICE 


Ay 
53 YEARS 


ON THE SMALL SCREEN 


LLOWERS 


ATi 
25k+ DC COMICS 


INEINITE 


J cnemerarns 4 
_ 33 RIDES sk 


WITH BATMAN FEATURED IN 
PARKS GLOBALLY 


“ ACROSS CONSOLE, COMPUTER, 
& MOBILE 


40+ oe MES 


Oa 


7 MERCHANDISE 
6M+ 


ACTION FIGURES PER YEAR 


Y__comics 
70+ FE 


COMICS/BOOKS 
PUBLISHED 


6M+ 


SERIES 


C_] 


A 
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TARGET: 7 
AUDIENCE 


PARENTS & 
INFANTS 
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Qs) 


CULTURAL 
IMPACT, 


A SUPER HERO FOR 


MILLIONS OF FANS 
98% #1DC 


GLOBAL SUPER HERO 
AWARENESS* WITH HIGHEST NUMBER OF GLOBAL FANS* 


NaS = ¥ 
we : e. 
—* be ‘ 


eta + é c . . aaa e 2 7 * * FROM AGES 2-54 PER 2019 DC BRAND GLOBAL REPORT 
>. x ; ‘ . Ss . 
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OF KRYPTON’S 
ST STRENGTH MAY 


MULTIPLATFORM DOMINANCE 


THEME PARKS 
— @ 25K+DC Comics — 14RIDES  » 


UNIVERSE DIGITA\ cease nora fees RTIGO, AROUND THE WORLD Ae 
DC BLACK LESTONE FEATURING SUPERMAN 


| MERCHANDISE 
MERCH all 


DC COMIC BOOKS 
PUBLIS 


1K 60+ 


7 ) $25Me a pope 
Tee “ig Re ue eee" "..*._IN DEVELOPMENT. 
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THE FIRST & bt : 


CHAMPION OF TRUTH. WARRIOR 
\ FOR PEACE. 


v 
AS AN ICONIC FEMALE POP 
‘ JLTURE CHARACTER, WONDER 
ahi HAS EMPOWERED FANS 


MULTIPLATFORM DOMINANCE 
ESE — OUNIVRRSE ey 
test ee rm AN ae comics 7 10 RIDES #0 
(1 RSE be. se00m 


5M+ 


SOCIAL FOLLOWERS 


comes 
80 YEARS 


*7K+ COMICS & GRAPHIC NOVELS 
10+ TITLES . 
: NEADUNED Ee OBLOX , Le .\P, bi 
PARTNERSHIPIN 2020 | 4 \.. 
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CULTURAL 
IMPACT 
POP CULTURE ICON 
#1 FEMALE 
SUPER HERO 88 7 


. . ® 
PS. ; c a ? . *-FROM AGES 2-54 PER 2019 DC BRAND GLOBAL REPORT 


it hi ee 
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Fe a 
” 


a 


THE 
WORLD’S GREATEST 


SUPER HEROES 


THE JUSTICE LEAGUE IS A 
COLLECTION OF ICONIC 

_ CHARACTERS WHO RECOGNIZE 
- THAT THEY’RE.STRONGER TOGETHER 

THAN THEY ARE APART. IT OFFERS 
SUPPORT, COMMUNITY, AND * 

—» MOTIVATION IN KNOWING THAT 

>" THE HARDSHIPS AHEAD OF US 

DONTHAVETO BEFACED ALONE. . 


PROPRIETARY & CONFIDENTIAL | FOR PLANNING PURPOSES ONLY 


MULTIPLATFORM DOMINANCE 


7 otwearnicat 4 ATT iy 
Fl S650M —s @ 25K+ DC COMICS 14 THEME erste 


DIGITAL COMICS FROMDC, VERTIGO, w 
OB WORLDWIDEBOX OFFICE UNIVERSE 5c BLACK LABEL AND MILESTONE PA RKS 


FEATURING DC ATTRACTIONS 
, 50+ YEARS 


EVERGREEN 
OF TEAM-UPS IN ANIMATION AND 


365 PRODUCT / MARKETING 
ACTIVITY 


LIVE-ACTION 
SOCIAL fo -” 
4.5M+ COG 0+ YEARS 
- SOCIAL FOLLOWERS ON (esa 
CONTENT CHANNELS 


AGA _ DEDICATED LINES & SPINOFFS 
ge 
Te 10+ TITLES: ~ ce 
Bo (FER) stassinc mazes a —_ NIA Ze ei : 
ee ; : | SUICIDE SQUAD RELEASE <i hg ee ee 
: — . FROMWBIE aA j DEVEL Be Dar. Xe 
a Te oo iret: 5 Pie 7 ; “eA ; 5 = mS cua : 4 . ‘4 . 
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“TARGET 
AUDIENCE 
= 


iy 
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TARGET AUDIENCE: ALL-FAMILY 
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CULTURAL a,~ 


UNIQUELY DC 
F v- ICONIC n 160M+ 


Bamet TEAR)-UES? VGLOBAL FANS* 6 aye. 


QUNITE'TH ee . at a 


2; JUSTICE LEAGU ae / 


oo at a 
. ae * FROM AGES 2-54 PER 2019 DC BRAND GLOBAL REPORT 


ea 
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fades hated BECOMES CORE 


¢« Expand DC’s core character art library 
to align with the content slate 


¢ Drive the Kids business by introducing 
core extensions of characters from 
older-skewing Theatrical releases 


Preschool | Infant/Toddler” Wy : \ 
3-5 0-2 # > pay a : ; 
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CORE BECOMES UMBRELLA BRANDING 


Leverage tentpole moments to fuel the 
long-term core DC business 


¢ Establish DC as the primary branding 
device across all marketing and product 
executions 


* Connect the storytelling so fans of all 
ages understand how various characters 
and worlds exist within the same DC 
Multiverse 


* Bridge across releases and extend 


and Home Entertainment windows 


product lifecycles beyond the Theatrical : 


CORE BUSINESS 


p< dle 
=> Ww 
WY 


DC MULTIVERSE CONTENT THAT CONNECTS WITH & AMPLIFIES CORE 


co) id 


“era 


PROPRIETARY & CONFIDENTIAL | FOR PLANNING PURPOSES ONLY 


UMBRELLA BRANDING COMES TO LIFE 


¢ Establish a focused DC statement instead 
of picking or choosing between different 
core and content moments throughout 
the year 


¢« Create new key visuals that can be 
leveraged based on priorities or target 
audiences across POP, social media, 
ecommerce, etc. 


* Share pre-designed assets as well as skins 
to offer modular flexibility 


|-°* Refresh the toolkits periodically to reflect 
I ~the latest'assets, designs, and character art 


Te sea: ae \ 


UNLOCK RETAIL A THE POWER OF be 
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THE : Ei te : 
fi k ‘ ) : BATMAN DAY “WwW 
hind 
e p A - 
| aha : 
setenue oF Batman Day = 4 f= Wonder Woman Day 
: DC League of Super-Pets 
E> een Supe ers 7 CED ee “Ww eee eee 
(Geries, CN / HBO Max) 
" ——| 
as Sh KF > 
of ce E Se aes, 
z oe < 
Pa ee, cA iz =I NW aS 
Black Adam Film Oo Dc FanDome oc KIDS DC KIDS Content 
sii : DC KIDS YouTube 
e i oe ae : 
2 ~ . oe e ‘ 
To 2” a 
= : 
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; BATMAN 


a 


PATTINSON SET 
TO RETURN IN 
THE BATMAN 
SEQUEL 


DC LEAGUE OF SUPER-PETS is a wildly funny 
and endearing animated tale that follows a 


group of shelter pets who become unlikely 
| superheroes in a hilarious adventure as they 
struggle with their newfound powers to save 
the day. 


Led by Krypto the Super-Dog, and Ace the 
Hound, the film combines the love of pets 


and superheroes in a universally relatable 
story with humor, heart and_ lovable 
characters that celebrates the hero within us 


THEATRICAL TARGET: Kids/All-Family 
RATING: PG 

RELEASE DATE: JULY 29, 2022 
CP ON-SHELF DATE: April 1, 2022 


2022 ANNUAL THEMATIC ve 


BATMAN VS. = 2 


Batman takes center stage & once again saves the day 
from the evil lurking in Gotham City. C vy df “4 


SS z 
Imagine if the Dark Knight were to actually defeat The Joker (| if) 
once and for all. The party would be over. No more epic ) A /] 
rivalries, no more fun! Fortunately for the fans, Batman’s J ( . 
rivals aren’t some small-time crooks. They're the best of the . 
worst. The cream of the criminal crop. And these rogues do } Sf 


good they are at being bad. How masterful they are at 
spreading mayhem. Because half of what the fans love . 
about the world of Batmanis the villains... ~ 


deranged like no one else. It’s time we celebrated just how by 


2022 


And no place has better villains than Gotham City. ake a IOEN ine ps aa aie : 
— - n TI Fr oe cea ps aN ifs lo c — - r fen) 


Pie] 


KIDS 


KIDS 


You Tube 


ALL NEW KIDS CONTENT 


BATMAN “BAT-TECH” MOTION COMICS 


+ 3x Motion Comic localized for global use 


SPIN MASTER “BATMAN VS’ TOY PLAY SERIES 


+ Special Batman Day themed episode 
+ Localized episodes begin rollout on Batman Day 


LEGO CONTENT 


+ Lego-ized re-creation of the iconic chase scene from the film 


KIDFLUENCERS : VLAD & NIKI (In Discussion) * 


FOR BATMAN DAY / MONTH 


+ Partner with global kid influencers Batman product reveals & content 


> 


“EGO 


GO DARK FOR BATMAN MONTH PROMOTING 
BATMAN PRODUCT ALL MONTH LONG 


DoLitestyle 


Na-na-na- 


linkin.bio/delifestyle 
Followed by ashleywoodall1, batman and 14 others 


See Translation 


Following v 


269° 101K 
Posts Followers 


Message 


13+ 


@ 


10 
Following 


2022 i 


i) ines 
BATMAN DAY/MONTH: SELECT CONTENT WILL BE: THIS YEAR’S BATMAN DAY 
* Localized for key markets + Supported with paid'media in IS GOING TO LOOK A LITTLE 
* Customized for use on partner/retail sites to key markets ~ DIFFERENT THANKS TO 
promote product * Influencer content TBD 
4 (trailers and/or social cut downs) : ‘ ee = a UNINVITED GUEST! 
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FIRST EVER 


BATMAN PRESCHOOL 
TARGETED SHOW! 


An awesome group of thinking, talking, 
crime-fighting vehicles who work together 
to battle the villains of Gotham City. 


am Series premiering in the US and International 
Cartoonito markets Batman Day 2022 


a Day and Date premieres across CN and HBOMax 
Season 1: 40x 11 min episodes 


_ a Complimentary Short Form Content ' 


—— ¥ - - » 5 BEF for. Seaso i > . re in * Global distribution and release Pes 
oe - . » Ve | e =) oe ae ae a ae 
2027 =. ra Tm =wr roe Timi A Ta mee ZO a eC lOO mos 
A oe 7 ae ee pe ings aoe a ge aes: {00 =5e 


2022 ANNUAL THEMATIC 


DISCOVER WONDER 


WONDER WOMAN IS AN ICON — BUT DO YOU REALLY 
KNOW THE STORY AND CHARACTER BEHIND THE ICON? 


Before she was Wonder Woman, she was Diana - a 
princess from the all-women island known as 
Themyscira — part of the Amazonians who are 
trained to be fierce warriors who defend & spread 
peace. 


This Wonder Woman Day (October 21), discover what 
makes her a uniquely powerful superhero and the 
values she embodies in her ongoing quest for peace. 


PR' = 


FIDENTIAL | FO! 
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DWAYN E JOHNSON 1s 


\ 


Ee 


; 
JN 
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DWAYNE JOHNSON 
IS BLACK ADAM! _ 


HIS DECADE-LONG COMMITMENT TO THE CHARACTER WILL FINALLY BE RI 


“The hierarchy of power inthe DC UNIVERSE is about to change... 
The Man in Black is coming to crush them all.” #BLACKADAM 


Ree eae, ae een 20m if'som 
#1 SOCIAL MEDIA INFLUENCER (MALE ACTORS) 


2022 mm 


WHO IS 
BLACK ADAM 


EXPANDING THE 5 


Misunderstood and conceited, Mighty Adam was the ancient leader of the Middle 
Eastern country of Khandaq and the predecessor to the power of SHAZAMI. After 
the suspicious death of his beloved family, he goes into a rage and becomes BLACK 
ADAM, using his powers for revenge. Banished for more than a millennia, he Is 
accidentally reawakened in the 21st century. Regaining his abilities, he wants to 
reclaim his role as protector of the people of Khandaq. He soon realizes he Is not 
the only super-powered being on the planet, as his unorthodox means of justice 
gets the attention of the world...and the JUSTICE SOCIETY. 


INTRODUCING THE JUSTICE SOCIETY 


BLACK ADAM RISES TO CHALLENGE DC’S FIRSPSUPER TEAM 
THE WORLD’S FIRST 44 ; A 


yt 
tes * 
WS), 
Wali 
om 
: wv 
VA 


_ ail S 
CYCLONE DR. FATE 
Played by QUINTESSA Played by PIERCE 

4 SWINDELL BROSNAN 


SUPER TEAM! 
PREDATING THE JUSTICE 
LEAGUE BY 20 YEARS 


JAMES BOND FRANCHISE, 


4 a MAMA MIAI 
Aepielooe I a 21) ota oo (65) I 
— A> oes 


2022 


JUST SAY THE WORD... 


SUCCESS! 


| samy GLOBAL BOX OFFICE ] 


A SENSATIONAL START TO A BRAND-NEW 
DC UNIVERSE FRANCHISE 

wv SSS 

BLARK 

rN 5 , fF, ¥ e TRAILER FOR ist SHAZAM! FILM VIEWED 47M TIMES 
aa, As a 

ae ANTICIPATED RATING: PG-13 
STARRING DWAYNE JOHNSON Sh 
NOW IN POST-PRODUCTION! 3 4 


2022 


ON oun f . ASHER ANGEL 


$8.2B GLOBAL BOX OFFICE $3.1B GLOBAL BOX OFFICE aah, i ne 


5M INSTAGRAM FOLLOWERS! 


(C)4.9m Wiz6K [Ff s3sk 


(C}109K 77K [Ff 671K (O)16M W673kK [fF 846K 


aoe ee ae 


>) 
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THE ‘SHAZ M FAMILY IS BACK! 


JOVAN ARMAND IAN CHEN FAITHE HERMAN fhe aa JACK DYLAN GRAZER 
&D.J.CATRONA  &ROSS BUTLER & MEAGAN GOOD & ADAM BRODY 


Play PEDRO PENA/SUPER HERO Play EUGENE CHOI/SUPER HERO Play DARLA DUDLEY/SUPERHERO Plays MARY BROMFIELD/SUPER Play FREDDY FREEMAN/SUPER 


na E. EUGENE DARLA HERO MARY HERO FREDDY 
a i= 
2022 SS S ow S $e [oo ofetng TG ml 
OS. 


THE DAUGHTERS OF ATLAS HAVE 


~ P a i ¥ y ? + 
Z g ( y 
Academy Award®, ‘ 4 Rie lane Emmy® A\ Nominee ‘ 
HELEN MIRREN y LIUAS 
$5.4 BILLION GLOBAL BOX OFFICE $3.7 BILLION GLOBAL BOX OFFICE 
(Cjo17K [sex (©j1m WeeoK fFfi4.5m 


2022 oe, jess <> een“), mma Fr fig} 
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FIRST LOOK 


2022 


PASTA oortrivenmia, 1 
5 


a, 


% 
™ 


2022 EEE: RE, non =)" oon. | nf AA, Ti] 66) ao 


66M 


Worldwide Views 


12 


Languages 


220+ 


Countries 
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2022 DC KIDS CONTENT 


oc mins You Tube 


16 MILLION+ 
WORLDWIDE SUBSCRIBERS 


11 BILLION+ 
LIFETIME VIEWS 


8 CHANNELS | 13 LANGUAGES 


+ ENGLISH 
+ LATINO 
+ PORTUGUESE (BRZ) 


+ POLISH 

+ RUSSIAN 

+ JAPANESE 
CHINESE 
KOREAN 

+ ARABIC 


* ENCH . 
+ CASTILIANSPANISH . 
+ ITALIAN 

+ GERMAIN 


PARTNER CONTENT 


SUPPORT AND INVEST IN 
PARTNER-CREATED CONTENT FOR 
THE YOUTUBE CHANNEL, 
FACILITATING INFLUENCER 
RELATIONSHIPS AND CUSTOM 
CONCEPT DEVELOPMENT 


TOYBOX ADVENTURES 
MULTHPARTNER TOY-BASED 
CONTENT TO ENGAGE WITH FANS 
AROUND THE YEAR'S BIGGEST 
CONTENT BEATS 


a Neg” 


MOTION COMICS 
AEN nn 


s is 
UNBOXING 


ip oS 


coe 4 
STUDIO CONTENT 


CLIPS &C 
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2023: KEY PRIORITIES 


A ahs N 


Aquaman and the Lost 
Kingdom Film 


= 
F 


Superman's 85" Anniversary 


My Adventures with Superman 
Animated Series 


The Flash Film 


Blue Beetle Film 


DC Character b: 


Inclusion in Warner 
Bros.’ 100' 
Anniversary 


Ww 


* Wonder Woman Day 


International Women’s Day 


oc 
FANNOME Bo) 


Batwheels 
CP Product Launch 


BATMAN DAY 


Batman Day 


° 
DC FanDome’ 


j OC mos 


“Deck The Halls of 
Justice” Holiday 


Messaging & 
Activations 


= ci 
DC Kids Content 


*DC Kids YouTube 


é ” 
2023 SC Fs 


=o 


= 
S F 


Per eteny & CONFIDENTIAL | FOR PLANNING PURPOSES ONLY. 


h ANOD THE Host 


| PKINGDOM_F. 
MARCH 17, 2023 


{ conse | 


ye | Hiwete 


hs 
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RETURN OR THE 
BOX OFFICE 


KIN 


AQUAMAN’S DEBUT FILM BOX OFFICE reached 
$1.14 BILLION GLOBALLY! 


HIGHEST GROSSING 
SUPERHERO FILM IN 


WARNER BROS. 
_ HISTORY 


7 2 i of Be! TH gp a GS 


a th SEIT IS . 
¥ 


finde 
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JASON MOMOA IS BACK! 
ag ee as AQUAMAN 


1 Cae ~ 
* - - 
emeerperiic = . 
. > 
->* Sigs, Ms 
: | 
« 
: 7 


io 
JUSTICE LEAGUE 


$2.9 BILLION Sxcrnce 


a 


er "oe n>. 


ye 


Emmy® Award Winner 


fi 


We 


YAHYA ABDUL-MATEEN 
AS DAVID KANE/BLACK MANTA 


$2 BILLION GLOBAL BOX OFFICE 
WATCHMEN, US, THE GREATEST SHOWMAN 


ae 


ie 
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(ary . 
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2023 ANNUAL THEMATIC | 
SUPERMAN’S 85" - THE 


DIAMOND ANNIVERSARY 


THE POWER OF HOPE 


Superman has always been the original superhero. Before superheroes for dark and 
moody, there was Superman. 


A shining beacon of hope, optimism, and the belief that good always triumphs. 85 
years hasn’t changed that. If anything it’s shown us that Superman is the hero we 
need now more than ever. In an increasingly cynical world, we need someone who 
still has faith in humanity. In a time when pessimism is the fashion, we need 
someone who still sees the glass as half full. 


Superman’s greatest powers aren’t his superspeed or his heat vision eyes, it’s his 
unwavering belief in us, even when we don’t believe in ourselves. 


Hope makes a difference. Hope is a superpower. No one gives-us more hope than 
Superman. And who better than him to trust for Truth, Justice anda Better Tomorrow. one 


a A 
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WELCOME TO TH 
MULTIVERSE! ~ 5 | 


THE FLASH BREAKS BARRIERS BETWEEN WORLDS 
FOR A MULTI-DIMENTIONAL ADVENTURE THROUGH TIME ) | 


EA! 


© EZRA MILLER’S FLASH IS RELATABLE, COURAGEOUS AND INSPIRING 
© STRONG INTEREST WITH THE BATMAN) STORYLINE 


The DC EXTENDED UNIVERSE will never be the same when the MULTIVERSE is 

introduced. DC COMICS made the multiverse famous in epic stories like CRISIS ON 

INFINITE EARTHS and FLASHPOINT. Ezra Miller's Flash even made a guest 

appearance in the CW's THE FLASH during their crossover event CRISIS ON INFINITE 

EARTHS in 2019. In 2022, everything will change when Barry Allen travels through 

time and across the multiverse, uniting a group of heroes that will save existence 
elf! The MULTIVERSE is here to stay! 


PRIMARY CORE FAN °c siivore rush 


CROSSOVER 


i : : 
THE FLASH THE FLASH EZRA MILLER ore LASTS BARRY ALLEN 
APPEARS IN MAKES HIS MAKES AN STORY IS RETURNS IN 
BRUCE WAYNE'S FIRST FULL APPEARANCE IN EXPANDED IN HIS OWN 
DREAM IN APPEARANCE IN THE CW TV CRISIS ZACK SNYDER’S FEATURE FILM 
BATMAN V JUSTICE LEAGUE ON INFINITE JUSTICE LEAGUE THE FLASH 
SUPERMAN EARTHS ON HBOMAX 


betel TT 


a 


A CROSS 


2023 
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-DIMENSIONAL CAST! 
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OSTUME REVEALS 


THE FLASH 


fe 4: 
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In Thesters 
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OVER 8 DECADES OF SUPER-HEROICS! 


CREATED IN 1939, BLUE BEETLE IS ONE OF THE OLDEST SUPERHEROES IN COMIC BOOK HISTORY! 


A /- THE ORIGII @ es 


A LATINX TEEN THAT HAS 


2011-N OW BECOMEA MAINSTREAM 


PRESENCE IN DC COMICS 
AND ANIMATION 


WITH SUPERMAN AND BATMAN 
|EATED JUSTA FEW YEARS 


, 1939-1965 oop een “cer 


ACQUIRING THE RIGHTS FROM 
CHARLETON COMICS IN 1983, 
TED KORD FIRST APPEARED 
IN 1985'S EPIC‘CRISIS ON 
INFINITE EARTHS’ STORYLINE 
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NEXT BIG 


<DCEU’ S 


XOLO PLAYS MIGUEL DIAZ | 
IN NETFLIX'S COBRA KAI 


= 


jouer 


XOLON MARIDUENA.JAIME eyes BLUE BEML ES 


Xolo is a rising superstar currently enjoying his popularity in the Netflix smash hit COBRA KAI. He also starred in 
the hit TV series PARENTHOOD and flexed his vocal cords in the animated TV series CLEOPATRA IN SPACE. Xolo 
is also an internet sensation with 4.8 million TIK TOK followers and 2.9 million Instagram followers! 


J4.8M (C)2.9M 3106K 


= = ofr fas oo co 
i 


al PROPRIETARY & “CONFIDENTIAL | FOR PLANNING PURPOSES ONLY 


Re ASTING | 
MIENTST 


LSTA\ 


=F 
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‘ . A MAROUEZINE 


GOD SAVE THE QUEEN, NOTHING 
REMAINS THE SAME 
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2VEY GUILLEN ELPIDIA CARRILLO BELISSA ESCOBEDO ADRIANA BARRAZA DAMIAN ALCAZAR 


REACHER PREDATOR HOCUS POCUS 2 BABEL THE CHRONICLES OF NARNIA: PRINCE 
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GET TO KNOW BLUE BEETLE 


CAN. INCREDIBLE-ARRAY.OF POWERS SETS BLUE BEETLE APART FROM ANY OTHER HERD IN THE DC UNIVERSE! 
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i 4 


INS 
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Enhanced senses 


MECHANOKINESIS 


Technology manipulation 


~\ Control superheated plasma, fire ici? 
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FIRST EVER 


BATMAN PRESCHOOL 
TARGETED SHOW! 


CARS, CAPES, AND CAPERS! 
a TOGETHER WE CAN SAVE THE DAY. 

J <>) is 
| Ang uy 


4 New series premiering in the US and 
International Cartoonito markets Fall 2022* 


4 Key Elements: Super Heroes/Super-Villains/ 
Cool Vehicles & Gadgets /Racing & 
Chasing/Teamwork & Playtime Fun 


4 Content Targeting Pre-Cool Kids 2-6 
4 95 x 2 min digital shorts 


40 x 11 min episodes 
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Preschool programming block aud BL YOUNGEST FANS 


launched September 2021 across | 
Cartoon Network and HBOMa: 


Continued focus on — 
key IP Portfolioasadriverin 
building awareness, affinityand 


consumption among preschool Exclusive originals Massive Library with 
Pr with characters kids beloved classics + 
kids and parents & grownupslove buzzy hits for modern 


families 
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JACOB BERTRAND 
AS BAM 


ETHAN HAWKE 
AS BATMAN 
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GINA RODRIGUEZ) 
AS CATWOMAN 
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SUPER HEROES ‘orien 


INNING PURPOSES 
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RULES OF THE ROAD (annie 


When humansare around 
the Batwheels are just 
awesome vehicles 


When the humansare gone 
the characters come to life 


TOT anne PO a | 
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ANNUAL THEME: 


BATMAN 
TEAM UP 


The characters from the Batman family team up to take on the Super- 
Villains of Gotham City 

Math says two plus two equals four. But we all know that’s not entirely accurate. Because every Hero 
pairing and every Villain match-up has always been bigger, bolder and badder than the sum of its 
parts. 


When the greatest characters come together, you can’t look away. Teams just have a way of brining 
out the best (and worst) in each other. They ante up the heroics, ramp up the crazy, and raise the 
stakes. 


Any combination of Heroes or Villains can create something entirely unpredictable. The possibilities 
are thrilling. And endless. So start putting two and two together. Batman and Robin. Robin and - - 
Catwoman. Catwoman and any baddie from the storied Rogue’s Gallery. Play with every permutation, - e q y 4 
and conjure up every combo you can think of. Because it’s time to bring it to Gotham. a —p. : 5 


ra It’s time toTeam Up. 
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2023 ANNUAL THEMATIC 


WONDER UNITES 


WONDER WOMAN FIGHTS FOR THOSE WHO CAN’T FIGHT FOR 
THEMSELVES BECAUSE SHE BELIEVES IN 
HUMANITY’S POTENTIAL AND ITS CAPACITY FOR PEACE. . 


Despite being created 80 years ago, Wonder Woman’s ability to help positively 
impact others has never been more relevant. Wonder Woman’s compassion for 
and belief in humankind can be used to bring people together and fuel a sense of 
community & shared purpose. 


Wonder Unites shows how Diana can be the example and role model for our own 
actions to create a better world. Bring her power to life all year-round, with major 
spikes around two ownable key moments: International Women’s Day (March 8) 
and LA Woman Day (October 21). 
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Worldwide Views 


12 


Languages 


220+ 


Countries 


2023 CP THEME: 
DECK THE HALLS OF 
JUSTICE 


What's more iconic than the Hall of Justice? It’s the ultimate gathering 
place for DC’s Super Heroes, and they need your help to decorate it 
throughout the holiday season. After all, they're out there saving the 
world, so who else is going to fill the place with festive cheer? So, pick 
your favorite heroes, deck out their spaces, and make sure that no 
Super-Villains foil your plans! Whether your holiday gathering is big or 
small, it’s sure to be epic like the adventures of Batman, Superman, 
Wonder Woman, The Flash, Aquaman, Green Lantern, and Cyborg. 


ACTIVATIONS: 

* Marketing: Introduce our “Deck the Halls of Justice” messaging on Cape 
Day, recreating the Hall of Justice at select retail/theme park locations and 
allowing shoppers to decorate it with various accessories throughout the 
season (Batarang ornaments, tiara tree toppers, Fortress of Solitude icicles, 
etc.) 


* Product: Spin off the holiday theme into a digital Advent calendar 
highlighting special Justice League product drops that culminate on 
December 29, the date of the Justice League’s first appearance in comics 


2023 Sam 
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2023 DC KIDS CONTENT 


oc nips You Tube 


16 MILLION+ 
WORLDWIDE SUBSCRIBERS 


11 BILLION+ 
LIFETIME VIEWS 


8 CHANNELS | 13 LANGUAGES 


* ENGLISH POLISH 
LATINO * RUSSIAN 
+ PORTUGUESE(BRZ) ~ JAPANESE 
FREN + CHINESE 
+ CASTILIANSPANISH ~ KOREAN 
LIAN 


* GERMAIN 


TOYBOX ADVENTURES 


Amplifying film and other mass 
media content with Kids-centric 
takedowns 
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2024: KEY PRIORITIES 


DC FanDome Immersive 
Fan Experience (TBC) 


BATWHEELS 
FULL CP GLOBAL LAUNCH 


HEROES COME IN MANY FORMS 
Brand Campaign 


ANSWER THE CALL 
Nat'l Superhero Day / 
Holiday 


. Wonder Woman Day 
HERO OF TOMORROW Batman's 85!" Anniversary: =YeE ; ; 
4 ‘Superman-Day E> FOREVER BATMAN “W- Interhational Women's, Day 
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Oc HEROES COME IN MANY FORMS 


ANNUAL BRAND THEMATIC 


Decades in the making. Countless dimensions. An infinite breadth and depth of Super Heroes and Super-Villains from our vast portfolio. The full force of DC is 
unleashed! 


During this landmark year we celebrate one of the things that makes DC so very special to audiences around the world: our commitment to diversity and 
inclusion. Every age, every gender, every country and culture — there truly is at least one DC hero that everyone, everywhere, can identify with. Our fans connect 
with these characters on a deeply emotional and personal level, and are empowered by their stories. 


Nothing embodies the spirit of having “Heroes Come In Many Forms” like the DC Multiverse. Let this theme, and the content & activations it enables, be a 
global beacon for all. From fresh new twists on our most iconic characters, to uncovering the unsung heroes of our colorful catalog. 


With the DC Multiverse open wide, there is something for every fan, of every background, in every corner of the globe, to get excited about! 


- ad 


YW 
Batman's influence is powerful & continues to Anyone can don Superman's suit and ‘S’ shield and Whether molded from white clay or black clay, Mi 
resonate with fans of all generations, genders, become a hero championing truth, justice and a whether from Thymescira or Brazil, these fierce . 
and countries around the world for 85 years better tomorrow - regardless of where they are from, warriors fight for similar ideals of truth, justice i 


and counting the color of their skin or who they love and peace 
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a FOREVER BATMAN 
BATMAN’S 85TH ANNIVERSARY 


IN 2024, WE INVITE FANS FROM EVERY GENERATION TO A CAPED CRUSADER CELEBRATION 
85 YEARS IN THE MAKING. 
Forever Batman is about the globe-spanning power, impact, and legacy Batman continues to have— not only in HIS world (Gotham City), but in ours. From his 


comic book origins, to his cinematic evolution, and every thrilling step along the way, we will shine a Bat-Signal sized light on everything fans love most about 
this legendary crimefighter. 


We'll highlight the popularity of the “Bat” phenomenon in pop culture: from the many iterations of Batman throughout the years, to his gear, gadgets, Batsuit, 
Batcave, Bat-Signal, and of course the iconic vehicle: the Batmobile! The campaign will utilize light, neon, and technology as the unique look to symbolize 
Batman’s power and triumph over darkness. 


Tapping into the power of the DC Multiverse, we can unleash an avalanche of activity from every era to unite and delight every generation more than ever 
before. Celebrate the Batman of yesterday, today and tomorrow — celebrate Forever Batman! 
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KEY | BATMAN'S 85™ ANNIVERSARY MAIN CAMPAIGN WINDOW: IVARCH THROUGH OCTOBER 
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HERO OF TOMORROW 


ANNUAL FRANCHISE THEMATIC 


Superman isa child of the stars, who came to Earth to make it a better place. His quest to spread Truth & Justice to one and all extends beyond our planet, and 
into the farthest reaches of the DC Multiverse. 


In 2024, we are excited to break ground with a high-flying cinematic event: a new creative interpretation of the original Super Hero and the first Superman- 
titled film since 2016. Embodying DC’s commitment to diversity & inclusion, we strengthen our mission of representation, and tell diverse stories that reflect 
our global fanbase. 


Superman’s values are universal. Anyone who dons Superman’s suit and ‘S’ shield can live his values and become a hero championing truth, justice and a 
better tomorrow - regardless of where they are from, the color of their skin, or who they love. 


Let’s invite Audiences from all walks of life will experience a cultural moment as we breathe new life into this beloved icon. No matter who steps into the suit, 
the timeless mission remains the same. Let's invite fans to take flight with Superman, and help write the next chapter of his world-changing story. 
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SUPERMAN DAY 
A support windowin 2024 e 
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Ww CHAMPIONS FOR ALL 


ANNUAL FRANCHISE THEMATIC 


The Amazonians are a proud and noble tribe of warriors, fighting for those who cannot fight for themselves. In 2024, Champions for All is all about celebrating 
the heroines of Themyscira, and of course — the everyday heroines in OUR world. 


In this trailblazing year, we drive home the message that Wonder Woman is not alone: there are many other diverse and aspirational Amazonians, including 
Nubia, Yara Flor, and Donna Troy. 


The indomitable spirit of the Amazonians gives fans from all walks of life something to believe in, connect with, and celebrate. 
Especially in this Olympic year, we'll lean into Diana & the Amazonians as “Champions” in everything from competitive sport, to women’s empowerment, and 
beyond. Together we'll fight to bring peace and justice not only to Themyscira, but more importantly, the real world. 
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FRANCHISE oc DC BRAND ACTIVATIONS Wonder Woman & the Amazonians included as characters in the DC brand activations throughout the year 
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ANSWER THE CALL 


ANNUAL CP FRANCHISE THEMATIC 


A group of the World’s Greatest Super Heroes must join forces to protect humanity. The team’s founding members include Batman, Superman, and Wonder 
Woman, who forge an alliance with one another and additional allies to stand up against the most dangerous Super-Villains seeking to destroy the planet. 
“Answer the Call” is a two-pronged message through the lens of DC’s iconic characters as well as the fans whose passion serves as the lifeblood for all things 
Dc. 


From the heroes’ perspective, it’s about their individual responses to the most epic battles. How do both their personal attributes and superpowers contribute to 
the team dynamic? How do their differences actually bring them closer together? 


For the fans, it’s the first in a series of annualized call-to-action messages that'll be issued straight from the Watchtower. Join in an epic battle to save the 
universe by identifying the big threat who’s compelling all of our heroes to band together, and visit pop-up recruiting stations to you pass your hero training in 
time to save the day! 
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